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LANDMARK REBRAND: 


GREEN LAKES STATE PARK 



Analysis

Works Well: 

Consistent information, tone is 
strongly conveyed, multiple platforms

Needs Improvement: 

Key visual assets creation (logo, 
fonts, color palettes), and individual 
website creation 



Moodboard









Color Exploration 



Business Challenge 

The Green Lakes State Park is all 
about conservation, cleanliness, and 
connecting people to nature. We plan 
to stay in line with Green Lake’s tone 
and ideals, but create key visual 
assets, posters, merchandise, and 
promotional social media posts that 
really expand them into a stronger 
identity and a more marketable 
image.



Target Audience 

Gender: all  

Race: all 

Age: 3 - 40 

Education: any level 

Economic: middle class

Profession: active families 



Creative Idea 

Designs and key visual assets will be 
driven by the lakes and their 
properties. The Green Lakes are 
extremely clean and transparent, 
simplistic and graceful. We want our 
key visual assets to build upon this 
image and create a feel which 
accurately represents these 
redeeming qualities. 



Software Strategy 

Procreate: Initial brainstorms, lists, 
and sketches

Illustrator: Key visual assets (final 
Logo design, color palette, fonts)

Photoshop: editing product and social 
media photographs 

Instagram: Social Media Posts 





Logo sketches!



More logo sketches!



Font Research 



Font Exploration



Logo Roughs



Logo Color Studies



Logo Finals





Product Explorations 



Key Visual Assets









Website Thumbnails







Thank You! 




